BEHAVIORAL
FINANCE

T

Isbu ol Jalis Juls 1S sl 2l Lol 8,131 I Zasia
JWall Gows b oot polimall

pst 5 idaall
ar :aall

PF1-126 WJJS” JJS

tsle croalE oS, Liall o oS By 5udl sia oo e lgiidl aic

o DLl 5lsudl e oyuilis Sobull Jysatll Ciias.

o DLl Wl LAl Slasl udi (e ani,

o Luuwluo¥l gadling Leailgn s £ailall ool seaill Julas,

o LSl LY 38 mgills 2 slull ol jatll G LiSiul.


https://holistiquetraining.com//ar/course/introduction-to-behavioural-finance-ar
https://holistiquetraining.com//ar/course/introduction-to-behavioural-finance-ar

o o yatiumall il 5as JUasl 14

s sqoal!

:JL.A.A.AAASJJJJI lia

o bl olludl sllae elli 3 Loy aallodl & Lol dyiae
o el goudl plad 3 cpalalall opudsinell

o shlaell5,l] sisine

o Leiiw¥! Lilas g e

o el LA Sl wllasl (g sk pe diny Gand

bt ydil ] dagio

Sl pnlan oS Liall o)L - JolSie i oy lacad uallll desiie Lot gllof le oarlaill alisgl) 1ia sainy
foaite ol Jle o shianiu 88lae ooty Ula @bl crawaii daiuli Joe Giyss fuelan wlidliog dule
eln Loty il ol laally L1 oo I 2piill ol LS agadls il Julags dulaall il Lo 33 50
elae By 3 allady oLl Jysaill tsolie Garki e oS Lall 8505 caning Lo cqlaill 2yt el il 8 s

saalall

»_’b[)sUlc.ubuLdimellul)LmYlyLlLmSmeéJLJIJwYIw Lg,susjmmwﬂfm

5 S Ghlaall madkes Sl3Lail Jio dulle SlSshu e a s il paliall aiiw b sall sla 3
_m}ub ol 3lai¥ e dydla 31 sie w8 SLail e i lupw wgill 3a UJMI Juaa e e Ladll
Ao s Cliakia pllial



o) bbaadls (uyeSIl (s sine

Section 1: Overview of Behavioural Finance

e Qutline the financial theories behind hard and soft money.

e Describe three investment strategies: hedging, arbitrage, and speculation.
 Define behavioural finance.

» Review traditional portfolio analysis.

e Examine investor risk profiles: conservative, moderate, and aggressive.

¢ Characterise the main aspects of market sentiment.

e Describe the causes and consequences of stock market crashes.

Section 2: Applying Psychology to Financial Decision-Making

» Describe cognitive shortcuts or heuristics in behavioural economics.

e Examine the role of neuroeconomics in understanding financial decision-making.
e Use behavioural finance to examine the impact of emotion on decision-making.
e Qutline how experimental finance helps with understanding market factors and
functions.

e Describe the Psychology of Risk.

» Discuss psychological bias on financial regulation and policy.

Section 3: Behavioural Biases

e Explore market inefficiencies and investor behaviour.

e Describe belief-based and preference-based models in decision-making.

e Examine four prominent behavioural biases: overconfidence, regret, limited attention
span, and chasing trends.

¢ Review additional behavioural bias types.

 Describe the disposition effect and familiarity bias.

Section 4: Behavioural Corporate Finance

¢ Discuss the impacts of behavioural biases on:

e Financing decisions

e Capital budgeting

e Other investment decisions

¢ Explore the relationship between behavioural finance and dividend policy decisions.
» Discuss behavioural approaches to corporate loyalties, conflicts, and governance.

e Examine behavioural influences on IPOs (Initial Public Offering).



e Review the impact of behavioural finance on mergers and acquisitions performance.

Section 5: Investor Behaviours

e Describe how trust behaviour supports the foundation of financial markets.
e Qutline the behaviours of individual traders.

e Examine the influence of cognitive abilities on financial decision-making.

e Discuss the investment behaviours of pensioners.

¢ Outline the behaviours of institutional investors.

e Understand investor behaviour in derivative markets.
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Unveiling Consumer Behaviour
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YouTube Video

https://www.youtube.com/embed/HLAZ1CfQ3uQ?si=CeGMuK_aYUAgIHOC
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