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Section 1: Finding Your Target Audience

 Creating customer profiles.
* How do your customers want to be contacted?
* How do your customers contact you? Do you want them to?
» Targeting specific customer profiles.
 Encouraging two-way correspondence.
 Finding the right followers.

Section 2: Which Platforms Are Suitable for Your Business?

» Understanding your aims.

e Looking at Facebook, Twitter, and Instagram contacts.
e Understanding LinkedIn advertisements

* |s Snapchat your new marketing tool?

* Project migration from in-house platforms to social media.

Section 3: Search Engine Optimisation (SEO)

 Social media language - staying impartial.

 Social media jargon and how to decode it.

« Utilising keywords and hashtags.

» Creating compelling content that’s easily searchable.

» Web marketing and the tools available.

Section 4: Trending Topics and How to Find Them

* Finding related influencers and utilising their wider impact.

 The current social media outlook.

* Social searching and listening - finding what's on-trend and relating.
 Using social media for research.



Section 5: Social Media and Marketing

 Blogging and vlogging - how to write interesting articles with CTA.
 Public relations - attracting the right partners.

* News releases and business updates.

e Viral marketing - assets and pitfalls.

 Successful Facebook marketing techniques.

» Twitter rules and competencies.

 Using LinkedIn for B2B.

Section 6: Customer Service Via Social Media

» Example responses - how in-depth to go.

» Dealing with personal requests publicly.

» Accepting complaints and taking them offline.
* How to develop an effective social media team.
 Creating a brand voice.

Section 7: Creating Your Social Media Strategy in Line with Your Business
Aims

* Supporting your business vision.

* Interactive social media activities (polls or comment requests).

» Keeping up with social media changes.

* Proving your strategy provides ROI.

» Post-scheduling and staying consistent.

* Paid ads and their uses.

* Integrating your social posts with wider business activities.

Section 8: Assessing the Impacts

* Asking for reviews.

e Accepting and responding to public feedback.

e How has your brand image been impacted?

 Case studies of successful social media strategy.

e Reporting platforms and assessing customer reach.

* An analytics overview and what it means for you.



 Looking at interactions - are you reaching the right people?
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In the digital era, social media is vital for small businesses. Learn to identify your social
audience, tailor content, and engage effectively. Discover tips, including segmentation,
consistent branding, and data-driven optimisation, to harness social media's power for

.growth

YouTube Video

https://www.youtube.com/embed/9J4wLrGAcnA?si=1XXL_Jrdwb2npKLJ
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