pst 5 idaall
ar :xalll

INDOL-125 : oS! o 58

oSl Gua

ulcc).walj OsS,yLisall oy S By 9all sia ‘chﬁl.A.i.c:

o lgesi oo By yis eanadie By guud Luasilyiwl sl

o SiAYl e seetll Ladlii 8500 e Ldi]s Crpudliall G50 Zaalye.
o ol ipwliall iuatall HLiaY 2alisnall Liluslly iaki¥l Zasl e,
o span wiay Jlad 4 lad Ladle @ gen oLl

o Lo Jeliall 28K adlel Jiluy (3 wluiill e il

o llad gad, 3 s 2oa oL,

o Lpbo s pendll 53lLwTs iyl i o,

o clilaiie s sul dliina ¢ L],

o 4yl olaially alall Lisll g 24 4.

o Ja¥l dyady il gl Joall bla 22l

* dagdie By & lilaiie mul sl 8300y sk,


http://holistiquetraining.com/ar/course/mastering-marketing-in-the-oil-gas-industry-ar

s sqoal!

JBﬁJSSJjLi;)UQJSlm ‘)L:.NJ.]cit.";)l%‘h.nB)@J&Musdjjmumgys)JﬂlbﬂMﬁ

o Jlae¥ Olaaf

® Growill 5 m0e

o elaindl falsll Jilus g
o bl 5, Uit

o OuasSall el sl

o Laill GAL,.LA

o Sllwall (5 s

o wluall 54

¢ ldeall 5500

o Gaguill oudpgull ¢ Lu 3!

ol | dagia

ssd palie oS Liall waliigas - Jo KU O lagia¥ly il 35500 (3l Ul de giie dpaglai o lyidi 5,50l 1ia ansiuy

iaalras sasipw .l Gogse s sl g gl wilsalls BB 11 ¢ galaty 5 L1 dadill olaiie o $lams

il LAS o salaiy o dpadl gl Al 5y sl bl i

Doy el de e dalag a8 o (e bl sunill giiagliin] sk e wile gane (& oS, Liall Jaa

s Sl ¥ Ll g I ooV HLaaY gl alinall a8l 3 suill ool gul ol i Sugiuall oa)spen

ladadin ey Zufy gund Zyansilyiw Joo HUsli 8,50l oS, Lol piiniin . ogiliil ey pgilaii s 2uls suill (giluas o 2l
resde i

saalall

OISl o aguall o ¥ cppanll 455 plaall sda o oy g1 e g &Gl Guudlis Gy 5Ty badill delin yind
Jlail bl alaziily maddls Ga sl ayl3ie JSUhs pgall oo peal 130 (Lgilatio oo 80litul sl Gidail o
e Bow g dlaill Ldlally e ol 8ol 3] desits

Sles bt 250 Y iy 58 o latioll s Sagiuall sgaall I J o sll Ay BTy ¢ sl oIl 34 sl eria



By 8l Al il Lisee (e Line 1)l sy pulaiaally ulladl edoall ao Jualsill

Py ot Loy Lolotal SISYT o lasd¥1 pa Juolsills 25 aill 2adall oy o L] elioy il i Y1 e 3 guail] jing

gmgur,uw%}wmr%map‘L;aueu}mjémcwau@gus.s_rL,,:qzwlwrg,rJﬁJS

oo lall o U peraal Gulill e Banls de sanal laall 3y suaill of iag Los 3o gl

Lavias tosnall baill lae o Josi ill ziliaall olatalls 2ali¥l 148 wgall o e il e malill 3y sl
LG ardiall gl 1in 8 89 5ama auiljray duditll 2lilEy 8 yute woldle] oL,

o) bbaadls (uyeSIl (s sl

Section 1: Marketing in the Petroleum Industry

e Past marketing trends for gas and oil.

e Distribution channels and their benefits.

e The infrastructure and key players in petroleum marketing.
e Products and USPs.

e Finding your audience.

e Customer segmentation.

e Understanding your message.

e Effective branding.

e Customer stakes and products.

Section 2: Trends in Crude Oil Refinement & Emissions

e Understanding product reserves and consumption rates.
e Shale industry impact.

e Carbon emissions trending and carbon trading routes.

e Refining your product and complex refining methodology.

e Understanding the economic impact.

Section 3: Wholesale Marketing & Retail Pricing for Gas & Oil

e Developing your marketing strategy.

e What are your consumers looking for?

e The AIDA model in the petroleum sector.
 Your key brand differentiators.

e Creating your position.

e Wholesale marketing and resale.

e B2B and B2C models.



e Multinational segments in commercial and industrial environments.

e Competition in the marketplace.

Section 4: Digital Marketing Trends in the Petroleum Sector

e Traditional vs. digital marketing platforms and methods.
e Integration of social media and maximising your reach.

e Dealing with public complaints online.

e Increasing your interactions, views, likes and clicks.

¢ Advertising on social media.

e E-mail digital marketing.

e Monitoring your digital footprint.

e Improving your digital strategy.

Section 5: Developing Your Digital Marketing Strategy

e Utilising the best platform for your industry.

e When and where to advertise to reach your audience?
e Programmatic advertising methods.

» Digital impact and variance.

e Measuring your success and making changes.
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Decoding Petroleum Economics: Powering Global Prosperity With Black Gold

Delve into the dynamic realm of petroleum economics, where energy, economics, and
finance intertwine. Unravel the significance, key studies, career prospects, stages of the oil

.industry, and risk management intricacies of this critical field

YouTube Video

https://www.youtube.com/embed/pK1By79tSo0?si=UMLoCCXLQn_exn0Ow
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