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Section 1: Marketing in the Petroleum Industry

e Past marketing trends for gas and oil.

e Distribution channels and their benefits.

e The infrastructure and key players in petroleum marketing.
e Products and USPs.

e Finding your audience.

e Customer segmentation.

e Understanding your message.

e Effective branding.

e Customer stakes and products.

Section 2: Trends in Crude Oil Refinement & Emissions

e Understanding product reserves and consumption rates.
e Shale industry impact.

e Carbon emissions trending and carbon trading routes.

e Refining your product and complex refining methodology.

e Understanding the economic impact.

Section 3: Wholesale Marketing & Retail Pricing for Gas & Oil

e Developing your marketing strategy.

e What are your consumers looking for?

e The AIDA model in the petroleum sector.
 Your key brand differentiators.

e Creating your position.

e Wholesale marketing and resale.

e B2B and B2C models.



e Multinational segments in commercial and industrial environments.

e Competition in the marketplace.

Section 4: Digital Marketing Trends in the Petroleum Sector

e Traditional vs. digital marketing platforms and methods.
e Integration of social media and maximising your reach.

e Dealing with public complaints online.

e Increasing your interactions, views, likes and clicks.

¢ Advertising on social media.

e E-mail digital marketing.

e Monitoring your digital footprint.

e Improving your digital strategy.

Section 5: Developing Your Digital Marketing Strategy

e Utilising the best platform for your industry.

e When and where to advertise to reach your audience?
e Programmatic advertising methods.

» Digital impact and variance.

e Measuring your success and making changes.

o taatll aLss] Balged e 5, Lall s <plois das il 5,51 0a alai] wie Holistique Training.
G g SN Bolgudy ooy 953 s il Y1 e A 5aill 85 5ull (oS s g inay oudll 2wl (e-Certificate)
o Holistique Training.

wlslgds Holistique Training padill gty sl Gulaall O Baseine (BAC) igall sy skl slatel doas g
saluall (CPD). sulee 35 sasize Ll LS 1SO 9001 5ISO 21001 5ISO 29993.

el igall yghill Ll o oy (CPD) plail 83lgnd Lo blill sin sehitus ilsled s ope 855000 odg]
o s aill Holistique Trammg slaie! Zoaa ylaal igs CPD, ik e it CPD iclw JS e saaly
MSOAJM@MIJA:«JUMJIUSNJ 5l G ssan CPD Wl Londi sanly 5,0 Y.

Grsilly olagrall 3l bdilly 2Ul1 Gy guills adke]


https://holistiquetraining.com//ar/course/category/المبيعات-والتسويق
https://holistiquetraining.com//ar/course/category/energy-and-oil-gas
https://holistiquetraining.com//ar/course/category/الإعلام-والتسويق

L I3 YEs

Decoding Petroleum Economics: Powering Global Prosperity With Black Gold

Delve into the dynamic realm of petroleum economics, where energy, economics, and
finance intertwine. Unravel the significance, key studies, career prospects, stages of the oil

.industry, and risk management intricacies of this critical field

YouTube Video

https://www.youtube.com/embed/pK1By79tSo0?si=UMLoCCXLQn_exn0Ow
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