o Lot ¥l Juolsill Jilug e o omil] lyail iul”
"Joli Jubs seslSall

pst 5 idaall
ar :&alt

IND11-105 :yuys<If asS


http://holistiquetraining.com/ar/course/social-media-marketing-for-businesses-ar
http://holistiquetraining.com/ar/course/social-media-marketing-for-businesses-ar

oSl Gua

L;LC-Q-L)JG QJS‘)L;:LA.” OJS.}‘.UJ {S‘)JJ-” sia “.\LA]IJ-LC.:

o figall Glow¥l i gelaiad! Jalsll Jiluy Luilis panl og.

o 4y, laill Jlae lial Yy e laia¥! Jualsill Jiluy alasio! 288 Olagwl.

o Gagtuall jspanll o Jolinll 1S gl rudliall e laiadl Jualsill Jilus oladas Jilai.

o Jelit s oo tagdll 3aiaty daliaall olatell 5,0y elaiadl Joalsill Jilu sl wiS 55 puruls
Ssinall.

suaad!

gelain ! Jualsll Jilug e oygunn skt ol o Lii] & ik 5 Buw§all Jals Ganid ¥ 5,50l sda pasai
1 oola ISy sugde 5, 5adl ain o oS .4y polall 5y guill gUai 3y 5ail:

o seleinl Jualgill Jilus e
* Gasuill (5500

LJRCI| EYTON | 7-JVRVS

o Jlac¥ Olaaf

o grainoll Jelitll e

o ssinall QLS

o dolall ol ilise

o iade¥ wlidall Jios

il dagina

Zanlyar oS, Uinall o st JolSI Olagiund ]y (gl 55501 HUSU (Laill Cadlol o e site de sane & 5all Lia aasiuy
ool sill bl e ¢ gl baybual 25wty @ lobiio Wil all jelaia¥! Joalsill Jiluy wladal 28,8 aliof



o sal s ginall JolSios Jalih g ool o slailly laill bl oy e siie Ze sana & 05S5Liall o Lo
oS, Liall 5508 U3 cpaccag Ao Ldl addi¥ g Al ol s s 2 yall ol galls Zpagadill (o g yall ol lud sia Jauda
T yaall ol lalls s sinall po 2llady 2lall gid a0 Zaslse .

saalall

Bl s & (Il i ailaie JS o, L potiaaS Ulealgi o slunl (& Usda Yoai selaia¥! Jalsill Jilu s cisal ail
s UF as ue Lotad] Laila ials Llolaial mo i Ly als wiliaie g JS wiypby gelainl ol sill
Ot ot @Al (s sinall sualie Zauwls yalead (Say diin el folly oIS il 5y gl Golad Sasna L yd Jlaall
Ao Jeldillg aud
o plaill suiail Lle 8 yaall o Say 25 lai Zedhe b} 559l o csua ¥ Jlae¥l w¥lae & JalT sa LS
Slaaly e 2iay puSaiy wlatall pran e Guie Gkl 2elall sda Jai of cony - e Lot Jualsill Jilus
L 1S Liall g 2l il gl LISl G4 (g8 SISl (e cany ) ladll pgiadle 5 5ails AS bl lading g
oA s sine iS, Ly Galailly olael o Golall calgine plil IMa oo el su
ol e dlas] 20le sl ol AL e sle litiw ¥ D il uSlgtuall e S ISy il Lo any
o Jealsill b s iy Spallall GLondll o dypnddl 230 o Zyagf 1 oololata¥ly 3laty Hlsa Ll (5550
Saluadl Jadll 5505 g Jalatll 248 gds ool shasiasd! Gyl aSuill e cany cell,

o) il (uyeSIl (s sine

Section 1: Introduction to Social Media

e |dentifying the various social media platforms, their purpose, and primary users.

e Describe the marketing mix and the five P’s and explain how these can apply to social
media.

¢ The importance of developing a unique online identity that remains consistent with the
business brand.

e Recognising the target audience and focusing on a particular platform with its

strongest population.

Section 2: Building a Brand

 Reflecting the organisation’s core beliefs throughout its social media presence.

¢ Maintaining a consistent image between all social media platforms.



e Exploring a communication style that will be well received by the target audience and
suit the brand’s image.
* Analysing past and present trends to predict future trends accurately.

e Partaking in relevant trends as they are occurring.

Section 3: Marketing Through Social Media

e Establishing expectations, goals and objectives for the use of social media.

* How each platform is most suitable for particular methods of marketing.

* Innovative techniques for generating value through online content.

e Integrating typical marketing methods with consumer expectations, demands and
wants.

e Utilising SEO factors to redirect traffic from social media platforms to business-related

websites.

Section 4: Social Media Management

e Examining the roles and responsibilities of a social media manager and social media
team.

* Understanding the consequences of poor social media management.

 Following the Nine-step Ideal Participant Profile Process.

e Assessing engagement analytics to adjust content based on performance.

e Opening a direct line of communication with consumers.

Section 5: Reputation

¢ Evaluating the response from the target audience and responding accordingly.

e Managing negativity, filtering out hate and responding appropriately to complaints.
e Listening to the consumer’s issues and wants to incorporate them into standard
business practice.

e Building trust and rapport through friendliness, openness and interaction.
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WHY IS SOCIAI."’?MEDIA
IMPORTANT FOR YOUR
SMALL BUSINESS‘? |

7Why Is Social Medla Important for Your Small Business Today

In the digital era, social media is vital for small businesses. Learn to identify your social
audience, tailor content, and engage effectively. Discover tips, including segmentation

consistent branding, and data-driven optimisation, to harness social media's power for
.growth

YouTube Video

https://www.youtube.com/embed/JPKXceNc_TA?si=hjKIUWjWjQMnfjtC
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