seadt Juds 1 Jlae ¥

a5 idaall
ar :aalft

PI1-128 :QM‘;JS-" JJS

sl Gua

ZL;LC Q-.[_)Ju OJS‘)LLZLA.” C)JS'.‘F"“ (BJ&A—" sda SALAJLJ-LC

o Wlac ¢ sil dpwliall SUlyll 255 SYI JIKEYT (g,

o saiwall puaill ceal Ul pand Alls Jola g b,

o elilily el 2dlad okl ST auly Lilya s gile oLl

o 8ylull ol sl e clllae pos cppuiliall go lilily &, .

o oyl blaa eal de site wlily wlige wan.

o ialiaall Olanal o ety aile olacal sainalls 2pwlud! Sl Goje Gk wai.
o il o Sacluall de giie Ll miled alasiwl.

® Llaall £y 5l Ly sy ULl Jylai,

o iylull Slalaa¥! e ol Judiuall £ 500 ilai sk,


http://holistiquetraining.com/ar/course/advanced-data-analytics-and-visualisation-ar
http://holistiquetraining.com/ar/course/advanced-data-analytics-and-visualisation-ar

s sqoal!

Sl adiadall el @JLMIL.;.IQAIJTMJ @ lad g gadil gh@dlcgaundjjmuémagy Qga se Byall sia
8,0 808l 13 4 S L8 yritue L8 SladY olild! e satai:

o bl llas

o Jlae¥ Olaial

o puolisall (5 e

o Sllasll 5 e

* Siguill o

o wlaall (500

o Lllall &k g

o Gyl o,lsall ks

< ydill deagio

it pellacl gisat peui il Ulll pan 3 i, Lball 8 sl eoMSuball Jal de site lyis 55 500l 134 aaiiy
¥l ool ¥ SLESY bl Jle 8 goaill 5Hal llll Jslas e alaall hisa¥ly e laall wlisliol!
Jetiuall 3 JlaeSil.

DUl s o2l oyl Lo Dl 5a¥1 S5 Lol cgapaill g sall Lsls oy stoaall aasy il lgatll i si
Tl unall g Ltiall "y et Lol sqandl anli e Jsuanlls.

saalall

oSy e gill lildl alasiin! 28,5 5, 5ull sda lalaiw . il rlaill 3u8ad 4 Uosne 1 e0 eodlalaill aali

#&uﬁjow&ﬁhJJmeuwlﬁqmvhﬁm.wlwlﬁﬁaj\gsmabbﬁi&y
Laljilly QLA?IQ_L:LL&U EP P RESTE P P PN P PRV EN z_AJaf‘_s.LgﬂsJﬂls..L!_w ol yypaill dgdi

uagilyiwl olhE Sy 5, o lwisly (H&AJIJ_!SEJ ol laall Jul&i e eolilad! eodhelai JWaiw! 53y ofo&\a

Loo cedhaall Y wl o ldl dl.\.@i.wb ‘C,.;ALJAJI Z.PUJL SJL},‘}J cSJlJ’gl ;l.g'.ILwi JETEITEN VY :\ﬁgjﬂl sda ¢lifaiw
ol Ciad llsy Sl s 23S (et el ) Loyl alelall il Ly s ¥ 80l sas



Hdliall Losie 3 Wllac elis painy boo dilifiiuall ol leiiw! ialiy 2aliaall,

gf"‘\}‘" Jn.'aé.db QA.UJS.” TR YT

Section 1: The Basics of Data & Sampling

* How to use data to grow your business.

e Speaking with stakeholders and partners.

» Recognising which data types will best reflect your business.
A dictionary of analytical terms.

¢ Basic statistical models.

Section 2: Finding Reputable Data Sources

» Finding your data sources.
 Qualitative vs. quantitative data. What the figures can tell you.
 Discussing sample sizes.

» Recognising incorrect data sets.

Section 3: Baseline Statistics & What They Mean

* Creating a multi-dimensional vision.
* Trending analysis.

» Box and Whisker charts.

* Periodic vs. non-periodic data.

* |nverse transformation.

Section 4: Benchmarking & Data Comparison

e Creating a dynamic range and amplitude resolution.
e Comparative data and what this tells you about the future.
* Pivot tables and V-lookups.

e Customer segmentation to aid marketing.



e Competitor evaluation.

e Comparing the past to the present to create the future.

Section 5: Frequency of Data Gathering & Graph Creation

e How often should you check for changes in trends?
» Looking at correlations to draw conclusions.

» Problems with data types.

 Percentile analysis.

 Histograms.

 Pareto Analysis.

e Cumulative percentage analysis.

e The law of diminishing return.

Section 6: Data Presentation

e Exponential curves and polynominal curves.
 Finding a display platform.
» PowerBi tools.
 Analysis of variance (ANOVA).
e Macros and spreadsheets.
* Highlighting risks and overcoming negativity.
 Applications to support your data.
» Hypothesising and moving forward.
» Monitoring and retesting data to discover the effects of change and

development.

3 WA | B FOPN Y

oo il alai] 8ol e 68, Liall Janpin ooy duy jaill 85 a1 oda alai] wic Holistique Training.
A S Bolguy oy 937 i e Y] e Ay yaill 8 9all oy sleSy g g sy onill 2puilly s (e-Certificate)
o Holistique Training.

wlilgd Holistique Training il glsy ! Gulaall oo Suasine (BAC) gall s skill slaiel daasy
saiuwall (CPD). sublee 35 sasise Ll LS 1SO 9001 51SO 21001 5ISO 29993.



etunall igall bl bl is oy (CPD) plas] Bolgsd e boliall oda elituns clilolysd Joa cra 555400 aigd
o= wx,aill Holistique Training. slaie! 2sas yulsal iigs CPD, 2hisi mis o3y CPD el JS e saaly
1ladi 50 6508 bl aay 2ullaall oSay g 8593l & san CPD Llls Lo Bualy 5,90 Y.

Lo sl il sy oolashaall lin o) 1S5 il ,lilaall 850]5 e lla¥! oS3l

- A

The Impact of Data Science on
il |
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The Impact of Data Science on Informed Business Decisions

Embark on a journey through the transformative landscape of data science, uncovering its
pivotal role in shaping informed business decisions. From predictive analytics to ethical
considerations, explore the challenges and benefits that organisations encounter in

.harnessing the power of data for strategic advantage

YouTube Video

https://www.youtube.com/embed/Zzy ycnzrZ0?si=3sOu8fleYafZsimy
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