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Section 1: Foundations of Digital Marketing

e Introduction to Digital Marketing Concepts
e Evolution and Trends in Digital Marketing
* The Role of Digital Marketing in Modern Business Strategy

Section 2: Market Analysis and Customer Segmentation

e Techniques for Market Analysis
e Identifying Target Audiences
e Customer Segmentation Strategies

Section 3: Digital Marketing Channels and Integration

e Overview of Digital Marketing Channels (SEO, SEM, Social Media, Email Marketing)
e Integrating Channels for Maximum Impact

e Case Studies on Successful Digital Campaigns

Section 4: Advanced Brand Management

e Principles of Brand Management
¢ Building and Sustaining Brand Equity
e Strategies for Brand Positioning and Differentiation

Section 5: Measuring and Analyzing Performance

e Key Performance Indicators (KPIs) in Digital Marketing
e Tools for Monitoring and Analytics

e Techniques for Evaluating Campaign Success
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BOOSTING BRAND
AWARENESS

Amplifying Brand Visibility: Key Strategies For Boosting Brand Awareness

In today's competitive business landscape, brand awareness is vital for success. Learn why it
matters, its impact on the customer journey, B2B marketing, and sales. Discover steps to
.build a brand awareness strategy and methods to measure its effectiveness
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