b plaill Jols Juls i laiuwall ay,laill colodtal 5,04
sl 3 guad]

ast 5 idaall
ar :aall

PM1-119 : eIt oS

e 159l o sS5Lell oS 5 50ll sda alai] aic

o Zalatuall £, el Slaall 5,1] salie pgd

o Loluiwall 2, il woledall o liail yiw! dudify y gl

o 2y, laill Lodlall Logd e Zoluiw¥! Ll Jula

o foluiwd! e 35Sl g elaall wlide 5,1

o aluiuwall 4y, il wladall pudil wliagially il so¥) uks


https://holistiquetraining.com//ar/course/sustainable-brand-management-ar
https://holistiquetraining.com//ar/course/sustainable-brand-management-ar

s sqoal!

tsll g se 8400 oda

o Laliia) ol oy s ol g, aill oledlalls 3y suil] i oypencanioll
o iolaiwy! ug_)La.ZaL.ul

o Jlae¥ oy, Jlac¥l 50ls
o Zoluiwall dgaiill Jlae & orinldly e SYI

oI oLyl ol 5351l SLSU Laill Cagdlof oy de site de sanse 85l sda ausiug

o flelii wlyunlas
o galsll o dlialy dlla oluly
o iyglai gy, ldiey e lon wlislio

o falaiwl i ol ol aliatuly dulae ol

saalall

e Llaall e 55l p s laill oladladl 8518] o Zelatunell sl Laodl gas Jalill g yaill geolinll fia Jslisy
o ealuiie Sy £, laall olodall 8,10Y Lo 33N ool 5315 28 yanll o 6S Linall i dge Lain¥1 2yl g Junally 2!
liagil il dding s ki raliydl iy . deluiuall dyaiill laal g 4y, laall Ladlall 45 34157 dyaal e u<Tl!
ool epall ol ol alusiinly calatw! Geiail Gl Jlanly s suwill ol delaiwall £l olatall

oS, Uiall (laia ciglaall o latlly Al bl s dule il oy laall Pa cro g Laill Zodlall Lol cppuais
sl G & Eelatunall &, latll o lodlall 8,1] wiluiad pe Jolaill 244,



o) bbaadls (uyeSIl (s sine

Section 1: Introduction to Sustainable Brand Management

Key concepts and definitions e
Importance of sustainability in brand management e

Case studies on successful sustainable brands e

Section 2: Developing Sustainable Brand Strategies

Principles of Sustainable Branding e
Strategic planning for sustainability e
Integrating sustainability into brand positioning

Section 3: Marketing and Communication for Sustainable Brands

o Effective communication strategies
e Engaging customers with sustainability initiatives

e Leveraging digital marketing for sustainable brands

Section 4: Assessing and Measuring Sustainability

Tools for sustainability assessment e
Metrics and KPIs for sustainable brands e
Practical exercise: Using assessment tools for brand evaluation e

Section 5: Managing Customer Relationships Sustainably

Building trust and loyalty through sustainability e
Engaging stakeholders in sustainability efforts e

Customer relationship management for sustainable brands e



Section 6: Sustainable Brand Management in Practice

Implementing sustainable brand strategies e
Overcoming challenges and barriers

Case studies on sustainable brand management practices e
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WHAT IS CORPORATE BRAND IDENTITY AND WHY
DOES IT MATTER?

W WETE
?What Is Corporate Brand Identity and Why Does It Matter

Explore corporate identity and branding from core values to visual design. Learn why it’s key

for trust, talent attraction, and business differentiation
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