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Section 1: Introduction to Sustainable Brand Management

Key concepts and definitions e
Importance of sustainability in brand management e

Case studies on successful sustainable brands e

Section 2: Developing Sustainable Brand Strategies

Principles of Sustainable Branding e
Strategic planning for sustainability e
Integrating sustainability into brand positioning

Section 3: Marketing and Communication for Sustainable Brands

o Effective communication strategies
e Engaging customers with sustainability initiatives

e Leveraging digital marketing for sustainable brands

Section 4: Assessing and Measuring Sustainability

Tools for sustainability assessment e
Metrics and KPIs for sustainable brands e
Practical exercise: Using assessment tools for brand evaluation e

Section 5: Managing Customer Relationships Sustainably

Building trust and loyalty through sustainability e
Engaging stakeholders in sustainability efforts e

Customer relationship management for sustainable brands e



Section 6: Sustainable Brand Management in Practice

Implementing sustainable brand strategies e
Overcoming challenges and barriers

Case studies on sustainable brand management practices e
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WHAT IS CORPORATE BRAND IDENTITY AND WHY
DOES IT MATTER?

W WETE
?What Is Corporate Brand Identity and Why Does It Matter

Explore corporate identity and branding from core values to visual design. Learn why it’s key

for trust, talent attraction, and business differentiation
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