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Section 1: Introduction to Petroleum Sector Marketing

e Overview of the petroleum market and industry dynamics
e Key marketing principles for the petroleum sector

¢ Case studies of successful marketing campaigns



Section 2: Developing Effective Marketing Strategies

e Creating and implementing marketing strategies
* |dentifying target markets and customer segments

¢ Designing sustainable marketing campaigns

Section 3: Digital Marketing in the Petroleum Sector

e Integrating digital and traditional marketing approaches
e Using social media platforms to maximise reach

e Email marketing techniques and measuring digital impact

Section 4: Customer Relationship Management

¢ Building and maintaining strong customer relationships
e Handling complaints and feedback on social media

e Enhancing customer satisfaction and loyalty

Section 5: Market Analysis and Pricing Strategies

e Understanding oil pricing mechanisms
e Using PESTEL analysis to forecast market trends

e Managing price changes and associated risks

Section 6: Sales Techniques and Negotiation Skills

» Effective sales techniques for B2B transactions
e Negotiation strategies for better deals

» Value proposition and spot-selling of oil and gas
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Mastering B2B Marketing: Essential Strategies For Business Success

Discover the fundamentals of B2B marketing and unlock success in business-to-business
relationships. Learn the key differences between B2B and B2C marketing, explore effective
strategies such as content marketing and account-based marketing, and harness the power

of data-driven insights. Master the art of building strong relationships and positioning your
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