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Section 1: Introduction to Brand Reputation Management

Definition and Importance of Brand Reputation e
The Role of Brand Reputation in Business Success e

Brand Perception vs. Brand Reality e
Section 2: Building and Maintaining a Positive Brand Image

Developing Brand Values and Identity
Ensuring Brand Consistency Across All Channels e

Proactive Public Relations and Media Engagement e
Section 3: Monitoring and Measuring Brand Sentiment

Social Listening Tools and Techniques e

Analysing Customer Feedback and Online Conversations e



Key Metrics for Tracking Brand Reputation e

Section 4: Crisis Management and Brand Protection

Identifying Potential Reputation Risks and Crises

Creating a Crisis Management Plan

Effective Communication During a Brand Crisis

Post-Crisis Recovery and Reputation Rebuilding
Section 5: Stakeholder Engagement and Communication

Engaging Internal and External Stakeholders in Brand Reputation Efforts e
Aligning Brand Messaging with Customer Expectations e

Building Trust through Transparent and Authentic Communication e
Section 6: Digital Reputation Management

The Role of Social Media in Shaping Brand Reputation e
Managing Online Reviews and Public Feedback e

Addressing Negative Comments and Responding to Crises in Real-Time e
Section 7: Brand Reputation and Corporate Social Responsibility (CSR)

The Impact of CSR on Brand Perception e
Integrating CSR Efforts into Brand Reputation Strategies e
Case Studies of Successful CSR and Brand Alignment e

Section 8: Measuring and Analysing Brand Reputation Success

Tools and Methods for Measuring Brand Health e
Analysing Brand Reputation ROI e
Continuous Improvement of Brand Reputation Strategies e
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WHAT IS CORPORATE BRAND IDENTITY AND WHY
DOES IT MATTER?

. WS WETE
?What Is Corporate Brand Identity and Why Does It Matter

Explore corporate identity and branding from core values to visual design. Learn why it’s key

for trust, talent attraction, and business differentiation
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