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:Upon completion of this course, participants will be able to

e Understand the principles of brand reputation management and its importance to
business success.

e Learn to develop and implement strategies to build and protect a positive brand
image.
¢ Gain skills in monitoring brand sentiment and managing online and offline feedback.

e Master crisis communication and learn how to manage potential threats to brand
reputation.
» Develop the ability to align brand reputation strategies with overall business goals.

e Learn how to measure and analyse the effectiveness of brand reputation management


http://holistiquetraining.com/ar/course/certified-brand-reputation-manager-ar

efforts.
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This course is ideal for:

e Brand Managers and Marketing Professionals : Individuals responsible for
managing brand perception, marketing communications, and public relations.

e Public Relations and Communications Specialists : Professionals who handle
media relations, crisis management, and stakeholder communication.

e Business Owners and Entrepreneurs : Individuals seeking to build and protect the
reputation of their personal or corporate brand.

e Social Media Managers : Those responsible for monitoring and responding to social
media feedback and online brand conversations.

e Corporate Communication Leaders : Senior professionals managing organisational
reputation and internal/external communication.

e Customer Experience Managers : Professionals focused on ensuring customer

feedback is managed effectively to enhance brand reputation.

This course combines theory with practical application to ensure participants thoroughly
understand brand reputation management. The methodologies include:

¢ Instructor-Led Presentations : Expert instructors will deliver presentations on the

fundamentals of brand reputation management, including crisis communication and
stakeholder engagement.

¢ Group Workshops and Discussions : Participants will engage in group discussions
to explore real-world challenges and solutions in brand reputation management.

e Case Study Analysis : Real-life examples of successful and failed brand reputation

management efforts will be analysed, allowing participants to apply lessons learned to
their own contexts.

e Practical Exercises : Participants will practice developing brand reputation



management plans, creating crisis communication strategies, and using social listening
tools.

* Role-Playing and Simulations : Through role-playing scenarios, participants will
experience crises and practice managing reputation risks in real-time.

* Feedback and Peer Reviews : Participants will provide and receive feedback on their

strategies and approaches, fostering collaborative learning.
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Brand reputation is one of the most valuable assets for any organisation. It impacts customer
perception, trust, and loyalty and can significantly influence business success. The Certified
Brand Reputation Manager course is designed to equip professionals with the skills and
knowledge to build, protect, and manage an organisation’s brand reputation in today’s
complex and dynamic business environment. This course covers the essential components of
brand management, including reputation building, crisis management, stakeholder
engagement, social media monitoring, and proactive public relations strategies.

Maintaining a positive brand reputation has become more challenging as digital platforms
evolve, with customer feedback and social media trends influencing public perception in real-
time. This course teaches participants how to monitor and manage online and offline brand
conversations, respond to potential crises, and ensure brand consistency across all
platforms. Participants will also learn how to align their brand reputation management
strategies with broader business goals, ensuring the brand’s long-term sustainability and
trustworthiness.

By the end of this course, participants will have gained a deep understanding of the
principles of brand reputation management, from identifying reputation risks to crafting
communication strategies that reinforce brand values. Whether dealing with customer
reviews, media coverage, or internal stakeholder communications, participants will be well-
equipped to protect and enhance their organisation’s reputation in the marketplace.
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Section 1: Introduction to Brand Reputation Management

Definition and Importance of Brand Reputation e
The Role of Brand Reputation in Business Success e

Brand Perception vs. Brand Reality

Section 2: Building and Maintaining a Positive Brand Image



Developing Brand Values and Identity e
Ensuring Brand Consistency Across All Channels e

Proactive Public Relations and Media Engagement e
Section 3: Monitoring and Measuring Brand Sentiment

Social Listening Tools and Techniques e
Analysing Customer Feedback and Online Conversations e
Key Metrics for Tracking Brand Reputation e

Section 4: Crisis Management and Brand Protection

Identifying Potential Reputation Risks and Crises

Creating a Crisis Management Plan

Effective Communication During a Brand Crisis

Post-Crisis Recovery and Reputation Rebuilding
Section 5: Stakeholder Engagement and Communication

Engaging Internal and External Stakeholders in Brand Reputation Efforts e
Aligning Brand Messaging with Customer Expectations e

Building Trust through Transparent and Authentic Communication e
Section 6: Digital Reputation Management

The Role of Social Media in Shaping Brand Reputation e
Managing Online Reviews and Public Feedback e

Addressing Negative Comments and Responding to Crises in Real-Time e
Section 7: Brand Reputation and Corporate Social Responsibility (CSR)

The Impact of CSR on Brand Perception e
Integrating CSR Efforts into Brand Reputation Strategies e
Case Studies of Successful CSR and Brand Alignment e

Section 8: Measuring and Analysing Brand Reputation Success

Tools and Methods for Measuring Brand Health e
Analysing Brand Reputation ROI

Continuous Improvement of Brand Reputation Strategies e
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WHAT IS CORPORATE BRAND IDENTITY AND WHY
DOES IT MATTER?
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?What Is Corporate Brand Identity and Why Does It Matter

Explore corporate identity and branding from core values to visual design. Learn why it's key
for trust, talent attraction, and business differentiation
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