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By the end of this course, participants will be able to:

Understand the foundations of sports marketing and brand management.

Learn how to craft authentic brand stories that attract fans and sponsors.
Develop marketing strategies that increase visibility and long-term brand loyalty.
Use digital platforms and influencer partnerships to expand sports brand reach.
Build and maintain strong sponsorship and partnership networks.


http://holistiquetraining.com/en/course/professional-sports-marketing-and-sponsorship-management
http://holistiquetraining.com/en/course/professional-sports-marketing-and-sponsorship-management

Audience

This course is suitable for:

e Marketing and communications professionals in sports organizations.

e Brand managers, PR specialists, and digital marketers in the sports sector.
e Sports executives, team owners, and club directors.

e Entrepreneurs, consultants, and anyone working in sports marketing.

Training Methodology

Participants will engage in instructor-led sessions enriched with real-world case studies,
interactive exercises on campaign planning, and group discussions about brand positioning
strategies. Digital tools, templates, and practical frameworks will be provided to help participants
apply what they learn. The course also includes mini-projects, quizzes, and best practice sharing
to ensure a hands-on learning experience.

Summary

This course offers a deep dive into the world of sports marketing and branding, focusing on how
to build strong, memorable sports brands and drive meaningful fan engagement. Participants will
learn strategies for creating compelling brand identities, leveraging digital media, managing
sponsorships, and strengthening loyalty among fans. Through practical insights and industry best
practices, the course prepares professionals to design impactful marketing campaigns that
elevate sports organizations in a competitive market.

Course Content & Outline

Section 1: Foundations of Sports Marketing

» Understanding the core elements: Product, promotion, placement, and pricing.



e Analyzing fan psychology and decision-making in the sports context.
e Developing a compelling value proposition for sports brands.
¢ Aligning marketing objectives with team identity and performance goals.

Section 2: Building a Strong Sports Brand

Designing a clear and impactful brand identity.
Storytelling techniques to create emotional connections with fans.

Brand positioning strategies for competitive advantage.

Reputation management and handling media crises in sports.

Section 3: Digital and Social Media Marketing in Sports

e Building fan communities through social media platforms.

e Digital marketing strategies to increase fan engagement and loyalty.

e Collaborating with influencers and athletes for brand promotion.

e Tracking and measuring digital campaign success and fan interactions.

Section 4: Sponsorship and Partnership Management

e |dentifying, securing, and maintaining sponsorships in the sports industry.
e Crafting attractive sponsorship packages aligned with brand values.
e Managing sponsor relationships and ensuring mutual value delivery.
e Evaluating the return on investment (ROI) for sponsorship activities.

Section 5: Enhancing Fan Loyalty and Brand Engagement

e Strategies to deepen emotional bonds with fans.

e Creating fan-generated content and immersive experiences.

e Utilizing data analytics to personalize marketing efforts.

e Driving innovation in fan engagement for continuous brand growth.

Section 6: Innovation and Trends in Sports Marketing

» Adapting to emerging trends in digital fan engagement.

* Exploring new technologies like AR/VR in sports branding.

» Sustainability and social responsibility in sports marketing campaigns.

e Future outlook: Globalization and digital transformation in sports marketing.



Certificate Description

Upon successful completion of this training course, delegates will be awarded a Holistique
Training Certificate of Completion. For those who attend and complete the online training course,
a Holistique Training e-Certificate will be provided.

Holistique Training Certificates are accredited by the British Accreditation Council (BAC) and The
CPD Certification Service (CPD), and are certified under ISO 9001, I1SO 21001, and ISO 29993
standards.

CPD credits for this course are granted by our Certificates and will be reflected on the Holistique
Training Certificate of Completion. In accordance with the standards of The CPD Certification
Service, one CPD credit is awarded per hour of course attendance. A maximum of 50 CPD credits
can be claimed for any single course we currently offer.
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BRAND LOYALTY: THE ULTIMATE GUIDE

Brand Loyalty: The Ultimate Guide

Discover key metrics and strategies to build brand loyalty. Learn to measure, strengthen,
and differentiate brand and customer loyalty effectively.
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